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What was your route to the role? 

I started in 2002 at Sapienza as a Project 

Manager to launch the ESA Telecom website to 

stimulate R&D, forge industry partnerships and 

develop innovate products and services based 

on ESA assets. I managed a number of IT 

projects for the Science, Navigation and Earth 

Observation Directorates at ESA. In 2007 I was 

appointed Head of IT services managing all 

Sapienza business development, account 

management and service delivery to expand our 

footprint in ESA but also within other EU /UN 

institutions. In 2021 I was promoted Director of 

Sales and Marketing. 

 

Describe your role  

My role involves defining and implementing 

Sapienza company strategy, setting the sales 

and marketing objectives and ensuring they are 

implemented in line with the global strategy. I 

manage a team of 17 staff, organised across 

several geographies, and do my best to 

motivate, challenge, and support them to get 

the best of their capabilities. 

How have you developed your skills to the role? 

In my role you need to be clear with your vision. 

You need to be able to take risks, make difficult 

decisions when necessary and be coherent. The 

first thing is to believe in yourself so you can 

inspire others to believe in themselves. This is 

something I had to learn. I have also adapted my 

communication skills and cultivated the diversity 

in my team, so they work to their full potential.  

I’m also making the effort to listen to my team, 

their ideas, and new ways to reach the 

objectives we have set together. To lead you 

need to stay on the pulse with what is  

 

 

happening in the market, and your competitors. 

Being ahead of the game is crucial in this role  

What are your greatest achievements?  

Through my studies and early career, I was not 

destined to work in the engineering world like 

Space. I’m very proud of what I have achieved: 

in being part of the leadership team running a 

space company and gaining the personal trust 

of C-suite executives within ESA and industry to 

deliver the solutions and services they need 

over my 20-year career.  

Outside of work, I’ve enjoyed living and working 

in many places in the world (Canada, Italy, 

England, and Netherland so far). And of course, 

my life would not be the same without my two 

beautiful and smart children. 

Future aspirations/ ambitions? 

To make Sapienza a recognised and strong 

player and partner in the space industry. And to 

inspire people to follow my steps. 

How can the work environment better support 

gender equality? 

At Sapienza we have already a great gender 

parity, but we can do better. Across industry, 

there needs focus on removing the gender pay 

gap, letting women mentor men especially in a 

male dominated industry and make work-life 

balance a priority  

Any advice for women at the start of 

their career? 

Dare and Don’t take a NO for a final answer. Be 

authentic. Show what you can do, and people 

will follow you. Don’t let managers put you in a 

box: what matters are your skillset. Don’t be 

afraid of being ambitious and voice it or 

someone else will pass in front of you.  
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